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Product Owner Statement
Ad viewability, an important part of the advanced DV Impression Quality suite of services,
leverages DV verification technology to measure the quality and effectiveness of each
impression in a digital ad campaign by determining whether the ad was served in a way that a
user would be able to see the ad as well as providing details about the quality of the
campaign's viewed impressions such as the length of time the ad was viewed, whether it
loaded in the viewable browser space, and how viewability compares against benchmarks at
the campaign and media-property level.

To measure viewability, DV compares the dimensions and placement of the ad to the
dimensions and scroll position of a user's active browser window and desktop to track the
amount of the ad and the length of time over which a user was able to see an ad.
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DV Digital Impression Quality - Ad Viewability

ABC Test Results
Did the product perform as expected in the following scenarios?

Scenarios

1. 2. 3. 4. 5. 6. 7.

Browsers

Ad is in view
but served

within multiple
cross-domain

IFRAMEs

Browser
window is
moved off
viewport

Page is scrolled
away from ad

Browser is
resized so that
less than 50%
of ad is visible

Page carrying
ad is opened in
a hidden page

Page carrying
ad is opened in

a hidden tab
Page carrying
ad loses focus

Firefox
Windows Yes No Yes Yes No Yes Yes

Chrome
Windows See note* No Yes Not tested No Not tested Yes

IE8
Windows Yes No Yes Yes No No Yes

IE11
Windows Yes No Yes Yes No No Yes

Safari
MacOS See note* Not tested Yes Yes Not tested Not tested Not tested

Notes
*DoubleVerify advises that for impressions served via cross-domain IFRAMEs in Chrome and Safari, DoubleVerify uses statistical placement-level
modelling to estimate viewability. For this test, for these browsers, DoubleVerify provided reporting at the aggregate level only, and the results were
within tolerance of the expected level.

“Not tested” shows where a particular test, in a particular browser, was not possible due to technical limitations in the testing and should not be
considered a technical limitation of the product tested.

Measuring in relation to Asset Render
In relation to the JICWEBS testing Principle No. 4, we asked each product to state at what point the measurement of viewability occurs in relation to
asset render – in other words, whether measurement starts before, during or after delivery of the content creative.
The response from DV Digital Impression Quality - Ad Viewability is as follows:

ViewAssure runs a javascript tag to measure the viewable state of the creative asset. The ViewAssure tag is either 1) appended to the agency tag and
served with the creative or 2) served on the page by the publisher for each creative. In both cases, ViewAssure has the ability to measure the creative
or the creative container.

Our programme did not specifically confirm these statements other than ensuring results obtained were (or were not) as expected in each scenario.

ABC’s Viewability Certification Programme
Objective
The objective of ABC’s testing is to verify whether a product is capable of counting viewable impressions in accordance with the JICWEBS Viewability
Product Principles. For the purpose of this Certification Programme, “capable” is defined as: once configured, the product consistently measures and
reports as expected under a variety of scenarios during the period of testing in the test environment.

Scope
The certification process involves ABC conducting seven behaviour scenario tests in a controlled environment across five commonly used
combinations of browser and operating system (OS) chosen after consultation with the industry.
The test environment has the following features:
 - Tests were run on Windows 7 and MAC OS X at various screen resolutions.
 - The following browsers were used: Firefox, Chrome, Safari, Internet Explorer 8 and Internet Explorer 11.
 - A viewable impression was defined as at least 50% of the asset’s area visible for at least one continuous second.
 - Our tests were consistent for all products.

Outside of Scope
ABC’s testing is designed solely to confirm that the viewability product is capable, when configured correctly, of reporting viewability as expected in the
behaviour scenarios tested. These tests do not guarantee that the product will function in all browser or device combinations in live environments.
It should be noted that:
 - Testing was at a point in time and on a limited scale in our controlled environment.
 - The test programme did not seek to verify the scalability of the product.
 - The context of testing did not fully reflect real life conditions such as multiple campaigns running on multiple sites.
 - The test programme did not attempt to quantify the implementation time necessary for live use.

ABC Testing Statement
Our testing was carried out in accordance with the JICWEBS Viewability Product Principles. In our opinion the results fairly reflect the test programme
carried out.
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