
 
PRESS NOTICE               FOR PUBLICATION MIDDAY 24th May 2016 

ABC CONTINUES TO ENHANCE ONLINE BRAND SAFETY WITH 

LATEST CONTENT VERIFICATION REPORT 

 

ABC has issued its Content Verification (CV) Certification report. The report provides 

unbiased results on the ability of tools to block or report, in real time, the serving of an online 

advertisement onto destinations that have been defined as ‘inappropriate’ to a campaign. 

 

ABC unveils a new look with its latest CV report, now in its eighth edition, designed to 

enhance user experience and provide further clarity. This will help buyers and advertisers 

continue to mitigate brand safety risk by making informed decisions about the CV tools they 

use. 

 

The CV tools in the report are measured across ten principles that have been agreed by the 

UK media industry through JICWEBS (the Joint Industry Committee for Web Standards). 

These best practice principles are designed to raise transparency on the function of different 

CV tools. 

 

In summary, ABC runs controlled tests to check that each tool can: Block advertising based 

on page content; Block advertising based on URLs; Register changes in page content, URLs 

or campaign instructions; Perform in certain ad delivery scenarios. The results are then 

presented clearly and concisely in an easy-reference table. 

 

The three products featured in the latest report are ComScore’s vCE Validation, 

DoubleVerify’s DV Digital IQ - Real Time Ad Blocking Ltd and Integral Ad Science’s AdSafe 

Firewall. Their willingness to be independently tested demonstrates each company’s 

commitment to meeting industry agreed standards and promoting a safer environment for 

online advertising. 

 

Christian Armond, General Manager, Digital Marketing, TUI UK&I, said, “Ensuring our 

advertising does not appear within inappropriate environments is of paramount importance. 

That’s why I welcome the work JICWEBS and ABC are doing in the area of brand safety. 

This increased transparency is of vital importance to brands and the industry as a whole.”  

http://abc.org.uk/PageFiles/2563/CV%20Report_May%202016_FINAL.pdf


 
 

Mark Finney, Director of Media and Advertising, ISBA, said, “Trust and transparency are 

fundamental to our industry’s success. That is why ISBA fully supports the work JICWEBS is 

doing to bring clarity to complex areas like online brand safety. We encourage advertisers to 

use initiatives like the ABC Content Verification report to enhance their understanding and 

minimise the risk of ad misplacement.” 

 

Nigel Gwilliam, Media and Emerging Technologies Consultant, IPA, said, “It is increasingly 

important for agencies to understand how their brands are being safeguarded online. ABC’s 

Content Verification report provides the insights they need by showing how each technology 

works to effectively minimise the risk of ad misplacement. This increased transparency can 

only improve confidence and trust when trading online.” 

 

Richard Foan, ABC Group Executive Director of Communication & Innovation, said, “As the 

use of automated ad trading processes has grown, so has the need to reduce the risk of ad 

misplacement. We are pleased to issue our new, redesigned CV report to bring further 

transparency to the marketplace. The report gives practitioners the knowledge they need to 

support their decisions based on industry-agreed principles.” 

 

ABC’s CV report can be viewed or downloaded on the website at www.abc.org.uk/cv 
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About ABC 
 
ABC is the media industry’s stamp of trust. We are owned and developed jointly by 
advertisers, agencies and media owners to deliver industry-agreed standards for media 
brand measurement. 
 
ABC is also a trusted verification provider. We audit data, processes, performance and the 
adoption of best practice against industry-agreed standards across a range of platforms 
including print, digital and events. 
 
Established in 1931, ABC was the first UK joint industry currency (JIC) and a founder 
member of the International Federation of ABCs. 
 
For more information please visit www.abc.org  
 

 

About JICWEBS  
 
JICWEBS is the UK's Joint Industry Committee for Web Standards and is made up of the 

following trade bodies: Association of Online Publishers (AOP), Internet Advertising Bureau 

(IAB) UK, News Media Association, ISBA – the voice of British advertisers – and the Institute 

of Practitioners in Advertising (IPA). www.jicwebs.org 
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