
trust in media

Our logo stands for quality and trust in media, 
empowering our industry to trade with confidence.

OUR AUDIT 
SERVICES



When choosing an auditor to work with, we know you’ll want an expert. 
Someone respected by the industry and well connected to the standard setters. 
Someone who’ll be there to support you every step of the way. A business 
partner, not just a service provider.

That’s why, when you’re looking for an independent auditor, we believe the best 
decision you could make is to choose us.

ABOUT US

OUR HISTORY AND EXPERTISE
As a leading industry-owned auditor for media products and services, we’ve 
been at the forefront of digital ad trading for 25 years. Altogether, our audit 
department has over 500 years of experience in media auditing! 

Through our experienced teams we provide a specialist independent service, 
auditing compliance across a range of media standards. For example, we 
underpin the work of fellow Joint Industry Currencies (JICs) such as BARB and 
JICMAIL, and other organisations like IAB and UKOM. We’re also an accredited 
third-party auditor for TAG, EDAA, COUNTER and other leading tech solutions.
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BESPOKE AUDITS
In today’s marketplace, integrity and transparency are more important than ever. 
So, as a strong global brand, we offer bespoke audit services that add trust to 
various products and processes.

trust in media

Tim Elkington, Chief Digital Officer, IAB UK

By appointing ABC - an independent third-party auditor - to 
audit the Gold Standard certification process, we are not 
only providing assurance of its thoroughness, we are also 
able to ensure that we put in place internal measures to 
maintain this level of rigour as the Gold Standard grows and 
evolves
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Our approach here is consultative and focused on your objectives. Your audit will 
be tailored to ensure we build confidence in the specific areas you need.

OUR SERVICES

Whatever your business model, our bespoke audit will 
add transparency and credibility to your data, 
technology and processes. Enhancing your brand and 
providing assurance to your stakeholders.



AD FRAUD
Our Ad Fraud audit services underpin the standards set by TAG (the Trustworthy 
Accountability Group).

TAG is a U.S. based initiative which sets industry standards that can be applied 
globally. TAG is focused on eliminating fraudulent digital advertising traffic, 
combating malware, fighting ad-supported internet piracy and promoting brand 
safety.

Achieving their Certification Against Fraud seal raises confidence by 
demonstrating that you’re providing targeted protection. It confirms your 
commitment to transparency and builds trust with your customers. 

To further reduce invalid traffic, we’ve partnered with the IAB U.S. to create 
the ‘International IAB / ABC Robots and Spiders List’. This global data set is 
used by the industry to filter out known robotic traffic and will help ensure your 
data is clean. 

As this was our first time undergoing the Anti-Fraud 
certification, the preparation meeting with ABC and the 
clear information they shared was really useful in helping us 
understand exactly what was expected and the proof points 
that would be needed

Natasa Tintor, Senior Business Director, Xaxis

Ad fraud is a global issue and, by 
working with TAG and expert auditors like 
ABC, these companies are showing their 
commitment to fighting fraud across the 
digital supply chain

Mike Zaneis, President & CEO, TAG 

BRAND SAFETY
We’ve been involved in the evolution of Brand Safety standards since 2005. 
We conducted the first ever brand safety audit in 2006, wrote the first set 
of Content Verification (CV) Principles in 2010, consulted for JICWEBS on their 
DTSG (Digital Trading Standards Group) Principles, and now support the 
well-established TAG Brand Safety Certified (BSC) Guidelines. 

TAG’s BSC seal is designed to reduce the risk of ad misplacement. It provides 
clarity, choice and control for buyers, enabling them to buy advertising 
inventory with confidence.  

Our audit services are available to direct buyers, sellers, intermediaries, content 
verification and anti-piracy vendors. In relation to the CV vendors, our unique 
testing provides insight into the capabilities of each product to block and report 
ad misplacement, and the value these brand safety tools can deliver.  

In all areas we take a consultative approach to ensure you not only experience a 
smooth audit but also value the end result with our post certification marketing 
support.

trust in media

Brand safety is a complex topic 
to communicate and ABC’s 
marketing support and training 
has been invaluable, enabling us 
to reassure our advertisers how 
to safeguard their brands.

Danny Doyle, Head of Ad Operations, 
Commercial Ops, Hearst

Thanks ABC. We really 
appreciated your 
support and 
collaboration throughout 
the audit process

AJ Brown, Global Brand 
Safety & TAG Officer, Twitter  



VIEWABILITY
We manage the UK’s Viewability Principles, the measurement guidelines any 
vendor globally can be audited to.

In 2013 our viewability testing was the first in the world to be performed in a 
controlled, walled garden environment. Our unique testing approach ensures 
all products go through a like-for-like process, meaning the results are 
comparable, consistent and credible. Our viewabilty reports are used to 
understand in what scenarios products can measure viewability and how their 
methodologies differ from each other, therefore reducing the risk of 
discrepancies.  

You can rest assured that products with our badge have been through a rigorous 
testing process, demonstrating their support and compliance to industry agreed 
standards. 

The benefit of ABC’s viewability report is twofold. First, we’re 
able to see at a glance which viewability tools are verified to 
industry standards, having been through a stringent testing 
process. Secondly, it enables us to consistently compare how 
each tool functions, shedding light on why reporting 
discrepancies may occur. This informs vital decisions when 
delivering our clients’ campaign goals

Bethan Crockett, Digital Risk Director at Group M

ONLINE BEHAVIORAL ADVERTISING
As an approved auditor for the European interactive Digital Advertising Alliance 
(EDAA) we provide a complete audit service for companies who want to 
demonstrate compliance with the European framework for OBA. 

Via their licensing of the Ad Choices Icon and management of the self-regu-
latory initiative, the EDAA programme enhances transparency and user control 
surrounding the use of OBA.

Having been the first in the UK to perform OBA audits in 2010, our team of 
experts have a wealth of experience behind them, and are well placed to award 
companies the EDAA Trust Seal.

COUNTER
We’re the auditor of choice for those using the COUNTER standard to 
provide their library customers with credible and comparable usage data.

COUNTER provides a Code of Practice that enables publishers and vendors to 
report usage of their electronic resources in a consistent way. This enables 
libraries to compare data received from different publishers and vendors.

To become COUNTER compliant, publishers and vendors must undergo an 
independent audit of their COUNTER reports within six months of signing the 
Declaration of Counter Compliance.

trust in media

We’ve worked closely with ABC for more than a decade and 
continue to place enormous value on their expertise, both in 
supporting the development of our standards and as an 
independent auditor

Lorraine Estelle, Project Director, Counter
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ABC, Charter House, Black Prince Yard, 207/209 
High Street, Berkhamsted, Hertfordshire, HP4 1AD

    +44 (0) 1442 870800 
     info@abc.org.uk
www.abc.org.uk @abc_uk @ukabc@abcuk

CONTACT US

OUR PROMISE TO YOU

You’ll have the expertise 
you need to hand
With a 45+ strong audit 
department, we’re well 
resourced, providing 
flexibility and the ability to 
deliver to tight schedules 
when required.

You’ll get a business 
partner, not just an 
auditor
You’ll be assigned your own 
account manager and audit 
manager who’ll be there to 
provide advice and 
guidance along the way.

We’ll be easy to deal with
Our consultative approach 
and expertise means you 
benefit from high quality 
support and advice from 
start to finish.

You’ll want to repeat the 
process! 
Once you’ve been audited 
we have a range of 
marketing support available 
to help you make the most 
of your achievement.  

Our longest standing customers have been with us 
for over 80 years


